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Abstract:

In present competitive world, every business concern is trying to earn
optimum profit through their satisfied customers. Modern marketing gives
emphasize to customer satisfaction. Retaining customer base by each and
every retail shop that introducing new business strategies to attract
customers in the current market condition retain the customers is difficult
one in the respective business. Retail shops are bringing in new products,
introducing innovation in services and the store environment to satisfy
customers. Nowadays customers are expecting good shopping experience,
to fulfill the customer expectations, every retail shop has to provide
attention to salesman behavior, store environment and value-added
services in shops. The chain storesare retail stores with more than one
branch that focuses on specific product categories. The product offered in
different varieties and different models with specialized service. Textile
shops are having consistency business all the days. Current period textile
shops offer a large number of collections and good shopping experience to
the customers with the help of their location and store layout, store design
and overall store environment.
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1. Introduction

The store's environment is the set of
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A chain store is the retail format with multiple

characteristics in the surrounding of the store, namely
design, layout, display, Colours, lights, temperature,
sounds, smells, etc., all these, contribute to create an
ambience in the shopper's perception, influencing the
customer’s purchasing behavior. It can be divided into
the internal and external environment. The front of the
store pays close attention too, known as the
“decompression zone".
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branches. These shops sell same kind of the products
under the single ownership.

Textile Chain Stores

Chain stores of retail format cater to the need of the
consumers who require specialized service and satisfy
all their needs about a particular product category. A
textile chain store offers all types of clothing to various
age groups and that suits for different occasions under
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one roof. The textile chain stores provide a shopping
arena for both families and individual shoppers.

The components of the textile chain store
environment are as follows:

Layout factor: It includes the owverall structure and
arrangementsin the store.

Design factor: The design factor includes stimuli that
exist at the front, such as architecture, color and
materials.

Ambience factor: The ambient factor refers to
background characteristics, such as temperature,
lighting, noise, music and ambient scent.

External variables are exterior display windows, the
color of the building, and location

General interior variables are  colour schemes,
lighting, music, scents, and temperature

Layout and design variablesare space design and
allocation, placement of merchandise, placement of
cash registers, waiting for queues, and furniture.
Point-of-purchase and decoration variables are
artwork, point-of-purchase displays, and price
displays.

Textile chain stores in Coimbatore

Coimbatore city has good spending capacity
comparing other cities in Tamil Nadu. The consumers
prefer to visit special stores to buy specific products
thus getting specialized services and more value for
their money. The textile retail chain stores have
emerged very early to fulfil the growing needs of the
consumers. There are plenty of textiles specialty chain
stores in Coimbatore city. Coimbatore has both local
and national players. The local players have more
market share compared to the national players. This is
because they provide only branded products in non-
personal and utility purpose which doesn’t suit the
consumers of Coimbatore.

The major national players in the textile chain store
are:

Pantaloons, Shoppers stop, Reliance Trends,
Westside, Lifestyle

The major textile chain stores in Coimbatore
Pothys, Nalli silks, Sri Ganapathy Silks, RmKV, PSR
Silks, The Chennai SilksSaravanaSelvarathinam

Statement of the Problem

Textile is an evergreen business. The rapidly growing
textile retail sector is flourishing. The textile retail
industry changes as fast as the weather and it is just as
unpredictable. New initiatives were put in practice to
meet new challenges to give the buyers value-added

Published by: The Mattingley Publishing Co., Inc.

January - February 2020
ISSN: 0193 - 4120 Page No. 5898 - 5901

products at more competitive prices. The consumers
prefer to visit special stores to buy specific products
thus getting specialized services and more value for
their money; this is where the chain stores come into
play. The textiles speciality chain stores have created
goodwill for themselves. But in this highly competitive
business,when it is close to each other store
environment plays a crucial role in distinguishing each
other. The store environment is the key factor for the
success of any chain store. It constitutes layout factor,
design factor and ambience factor. This also makes an
impact on consumers and sales. With this study look
into the consumer’s perception towards the various
store environments which will be analyzed to find their
satisfaction, expectation and problems in the current
layout, design and ambience followed by selected
textile chain stores.

Objectives

e To study the demographic variable of the
textile chain store consumers.

e To study the consumer preference and
opinions towards store environment of textile
chain stores.

e To find the satisfaction of consumers
regarding the store environment of textile
chain stores.

Methodology
Source of Data

e Primary Data: The researchers will collect
the primary data through the interview
schedule.

e Secondary Data: The data were collected
from various secondary sources like journals,
books, and websites.

Sample Size: The sample size of the study is
200 respondents.

Sampling Method: For the study, the
consumers of textile chain stores will be
selected  through  convenient  sampling
technique.

Area of the Study: The study is conducted in
Coimbatore city, which is “Manchester of
South India”. The district population was
1,050,721 in 2016 population survey.

e Statistical Tools Used For Analysis
- Descriptive analysis.

- Weighted average Mean analysis.

e  Qarrett’s ranking analysis.
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Analysis Garrett’s Ranking Analysis
Percentage Analysis Respondents’ Preference towards the Facilities
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Ambience 9 8 6L 0] 3 200 1785
- b n i . . . H H
Seate 0y M 1) 0) 3 0™ ! The highly satisfactory store environment is followed
Beter facilities /)M 0| 3 200 165 : by The Chennai Silks.
Score 190 30 192 40| 3 e
Shopping expertence B BT 3 200 1540 ; Suggestions
Score o) 300 B M| 3 (R e The inappropriate layout is the major problem

The highest mean score 3.925 shows that the
consumers are highly satisfied in the quality of the

textile chain stores.
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to most of the consumers.
improved by making spacious arrangements
and using innovative ideas like double-decked
hangers or circular hangers.

It has to be
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e Even though many extra facilities like kids
play area are available, they are not in use. All
the available facilities have to be maintained
and kept in use.

e Consumers are highly dissatisfied with the
service and the overall shopping experience.
This has to be changed by providing individual
attention and better customer service like
welcome drinks, etc.

e Creating a unique ambience rather than a
calming effect on the store ambience can
increase the sales in the store

Conclusion

The business environment is highly competitive and to
survive, one needs to have multiple techniques to up
their sleeves. The consumer needs are ever-changing
and every business has to face this challenge of
satisfying the customers to survive. Even though the
textile is an evergreen sector, it is running under throat
cut competition. The textile chain store is a newfound
category in retail formats even though,where many of
these stores have been around for decades. The
national players have started to become a real threat to
the local players in the textile chain stores. In future,
the only these new formats will exist. Therefore to
survive and have strong market share, the stores have
to rely on the store environment because it has a
significant positive effect on the purchasing behaviour
of any consumers. Store environment can enhance the
store image and create a unique identity for the stores.
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